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WAYS TO ADVERTISE

TRACKS Magazines 
	 Edition 1: Spring
	 Edition 2: Fall

Do you have a story you would like featured in 
TRACKS? TDA is always looking for exciting and new 
features that reflect the best of the industry! 

Auction Catalog
	 Annual Convention - August

Email Blast
	 Digital Ad to our Membership List

Social Media 
	 Promoted on Facebook or Instagram 

 Video 
	 Up to one minute video played at auctions
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ADVERTISING SPECS & PRICING
Print Advertising

Ad Size
Two Page Spread
Full Page
Half Page

Per Issue
$1,500
$950
$650

Discount Packages
Discount package one includes print ads in three 
publications. Prices varies per ad size:
•	 Two Page Spread: $3,600
•	 One Page: $2,250
•	 Half Page: $1,500

All ad files must be 300 dpi, CMYK, and all art must 
be flattened. Accepted files types include pdf, jpg, tif.

Digital Advertising
•	 One time custom E-blast to membership: $500 
•	 Discount package of 4 custom E-blasts: $1,600
•	 Inquire for pricing via custom social media posts

Discount package two includes one full page ad in 
two publications AND a choice of two E-blasts, two 
social media posts, or one of each. Price is $2,400.
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AD DEADLINES & CONTACT INFO

TRACKS  Edition 1 - Spring

Auction Catalog - Annual Convention

Due: 05/11/2026

TRACKS  Edition 2 - Fall

Due: 07/27/2026

Due: 10/5/2026

PARIS PROCTER
Director of Marketing & Advertising

(512).499.0466
paris@texasdeerassociation.com
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TERMS & CONDITIONS

•  �Submission of advertising content for publication by The Texas Deer 

Association constitutes acceptance of these terms by the advertiser.

•  �All advertising content is subject to approval by the TDA.  The TDA 

reserves the right to reject or cancel any content at any time.  TDA shall 

not be liable for any costs or damages if for any reason TDA fails to publish 

advertising content, or for errors in key number or advertiser index.

•  �Conditions, other than rates, are subject to change by the TDA without 

notice.  Rates are subject to change upon notice from the TDA.

•  �Cancellation or changes in orders may not be made by the advertiser 

after the specified deadline date. 

•  �Positioning of advertising content is at the discretion of the TDA except 

where requests for a specific position are granted, in writing, by the TDA.

•  �Advertisements are run on a prepaid basis only.  Advertiser agrees to pay 

in full for advertising content publication prior to its publication.

•  ��Creative work produced by the TDA remains the sole property of the TDA.

The Terms & Conditions related to advertising (print and digital) 
with the Texas Deer Association (TDA) are as follows:

•  �TDA is not liable for delays in delivery, or non-delivery, in the event 
of Acts of God, or any events or circumstances, including but not 
limited to power outages, strikes, rioting, war, acts of terrorism, civil 
disorders, transportation interruption of any kind, work slowdown 
or other circumstances beyond the control of the TDA affecting 
production or delivery in any manner.

•  �Advertiser warrants that they are properly authorized to publish 
the entire content and subject matter of all advertising content 
submitted for publication, including obtaining written consent of the 
use of the name, likeness and/or testimonial of each living person 
which is contained in advertising content.

•  �Advertiser agrees to hold TDA harmless from and against any loss, 
expense or other liability resulting from any claims or suits for 
misappropriation, libel, violation of rights of privacy, plagiarism, 
copyright infringement and any other claims or suits that may arise 
out of the publication of such advertising content.

•  �Advertiser indemnifies TDA, officers & directors, employees and 
representatives against any costs, expenses, losses, damages, liability 
and claims suffered or incurred and arising from the advertiser’s 
breach of these Terms & Conditions and any negligence or unlawful 
act or omission by the advertiser in connections with advertising. 


